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Rank & File
Our highly scientific 
ranking of things that 
do and do not deserve 
your attention

1. NO MO
It was for a good 
cause, but just 
because you stuck 
it out all Novem-
ber long, does not 
mean you can pull 
off a moustache. 
It’s December. 
Time to shave.

2. WELCOME 
BACK, MS. 
MCADAMS
It’s not like she 
disappeared, but 
she’s killing it 
this year. We just 
wanted to say hi. 

3. HOT 
TODDIES
It’s basically 

booze tea — hot 
water, whiskey, 
honey, and some 
lemon — and it’s 
perfect for right 
now. May the race 
between drunken-
ness and sleep be-
gin! (Our money’s 
on sleep.)

4. LEO’S 
LATEST 
OSCAR PITCH
The Revenant, 
which also stars 
our man Tom 
Hardy, opens this 
month. Hope-
fully this is the 
year Leo finally 
takes home an 
Academy Award. 

It’s just getting 
embarrassing at 
this point. 

5. 
TURTLENECKS
We’ve praised 
them in the past, 
but maybe now 
that Drake’s on 
board more men 
will feel com-
fortable wearing 
sweaters with a 
little more around 
the neck. 

6. SISTER 
WARS
In the safest box 
office prediction 
ever, we’ll go ahead 
and say Star Wars: 
The Force Awakens 
is going to win its 
opening weekend. 
If you don’t already 
have tickets, find 
your way to Sisters, 
the Tina Fey/Amy 
Poehler comedy 
that’s, tragically, 
opening on the 
same day. 

7. YOUTUBE 
LAUNCHES 
YOUTUBE RED 
Take a moment to 
thank the media 

giant for finally 
giving men every-
where a plausible 
excuse for having 
RedTube in their 
browser history. 
I was just looking 
for videos about 
cats! 

8. SOMEONE 
CALLED 
ADELE DROPS 
HER NEWEST 
ALBUM
You’ll be hearing 
this album almost 
as much as you 
heard Taylor 
Swift’s 1989.  En-
joy the soundtrack 
to your holiday 
heartbreak.

9. 6TH DAY OF 
HANNUKAH
Don’t get us 
wrong, all eight 
days of the Festival 
of Lights are great. 
But let’s be honest: 
it’s the sixth night 
when things get 
really crazy. 

10. BILL 
MURRAY’S 
CHRISTMAS
There is no better 
way to celebrate 
the holiday than 
a piping hot cup 
of Bill Murray’s 
deadpan ahne-
donia. 
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The officer 
and the 

gentlemen

What to  
get her 
for the 

holidays

One and Only
THE WORLD’S CRAZIEST TIMEPIECES 

85
Your 
Watch 
Style 
Manual
WHAT TO WEAR 
WITH THIS 
YEAR’S MUST-HAVE 
TIMEPIECES

THE

Amazing
Watches

YOU’LL WANT NEXT
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1919
Hamilton produces its first 
wristwatch, designed "for Army 
and Navy officers, aeronauts, civil 
engineers, foresters, automobile 
drivers and others who realize the 
advantage of a wristwatch in their 
occupations.”

Style in 
Wartime
THE HISTORY OF THE 
OFFICER’S WATCH 
By  Jeremy  Freed

Sturdy and austere, with 
a bold, clearly legible 
face and a dearth of 

complications, the officer’s 
watch (sometimes called the 
field watch) is the ultimate 
weekend piece for anyone 
who values rugged function-
ality and classic aesthetics. 
It’s also the place from which 
nearly every other casual 
timepiece evolved. Presented 
here, that genesis:

1880
Girard-Perregaux creates the 
world’s first wristwatch and sells it 
to the German Navy. Unlike pocket 
watches, these allowed the wearer 
to check the time (which was 
vital for navigation) hands-free. 
Crystal watch faces wouldn’t be 
invented for another 30 years, so a 
distinctive mesh guard was added 
to protect the delicate glass from 
the knocks of sea life.   

1914
During the early days of WWI, 
officers were issued pocket watch-
es, but finding them unsuited to 
the cramped conditions of the 
trenches, many chose to buy wrist-
watches instead. These “officer’s 
watches” also sported another 
new innovation: luminous hands 
painted with Radium.

1938 
Just prior to the start of WWII,  
Longines produces its  
Reference 4375, whose stainless 
steel case, large arabic numerals 
on a contrasting black face, and 
fluted crown for easy winding 
made it an ideal officer’s piece. 
These distinctive period aesthetics 
were paired with a modern move-
ment for their recently reissued 
Heritage Military 1938.  

1941
Marathon Watch of Montreal be-
gins manufacturing timepieces for 
the Allied Forces, a tradition that 
continues to this day. 

1953 
Edmund Hillary summits Mount 
Everest wearing an early prototype 
of the Rolex Explorer. Upon his 
return, the Swiss watchmaker re-
fines the piece into its first official 
version. Although never billed as 
an officer’s watch, the Explorer 
nonetheless shares its clean, func-
tional design. 

1968 
Seiko introduces the 6105-8110, fa-
voured by US troops in Southeast 
Asia and immortalized by Martin 
Sheen in Apocalypse Now.

1973 
The British military begins stock-
ing fabric straps at its supply 
depots. In order to get one, a 
soldier would need to fill out a 
form called a G1098. Shortened 
to G10, this became the unofficial 
name for these straps, which 
would also later become known as 
NATO straps.

2014 
Tudor releases their new Heritage 
Ranger, a modernized version of 
a 1960s military model, complete 
with woven camo strap.

1941
The iconic A-11 field watch — 
probably the most famous wartime 
watch — enters service with the 
US military. Bulova manufactures 
many of these, whose clean lines 
remain in their Military model.
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CREATIVE 
DIRECTOR’S 
NOTE:
From what I 
can see, the 
Nato strap 
looks good 
with just 
about any 
steel watch. 
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Just because you know what you like — and you look  
damn good in what you like — doesn’t mean you always 
know what she’ll like. Gift giving is a mysterious art, so we 

enlisted the professional guidance of our sister publication, 
S/ Style and Fashion. If the editors of Canada’s newest, most 
sophisticated women’s magazine can’t help you, no one can. 

What to Get Her 
This Holiday
By  Joanne  J in

5/CHANEL BOY•FRIEND 
WATCH
Chanel knows a thing 
or two about making 
classic pieces. The dainty 
diamonds around the 18k 
beige gold bezel with the 
black alligator strap is a 
winning combination of 
contemporary style and 
enduring class.  
(PRICE UPON REQUEST)

2/APPLE WATCH 
HERMÈS DOUBLE TOUR
These two brands have fi-
nally figured out a way for 
nerdy fashion girls to have 
their tech without sacrific-
ing style. With the fauve 
Barenia leather, the Double 
Tour is also a statement, 
perfect for someone who 
doesn’t care for dangling 
jewellery. 
($1,700)

4/ROLEX OYSTER 
PERPETUAL LADY- 
DATEJUST 28 
There’s an heirloom quality 
to Rolex timepieces. Like 
all classics, the new Oyster 
Perpetual Lady-Datejust 
28 is subtle l in its design 
— we particularly love the 
lilac dial with diamond-set 
Roman numerals. 
($43,600)

3/ HARRY WINSTON 
PREMIER PRECIOUS 
BUTTERFLY AUTOMATIC
We love the combination of 
the yellow and blue wing 
with the satin strap — not 
to mention the irridescent 
butterfly wing nestled in 
the sapphire crystal dial.  
($54,655)

1/THOMAS SABO GLAM & 
SOUL WOMEN’S WATCH
A balance between 
minimalism and feminine 
detailing is exactly what 
we look for in an accessory, 
and this watch’s white guil-
loché dial, rose gold bezel, 
and cubic zirconia stones 
are a perfect mix of both. 
The alligator strap adds an 
upscale touch.
($265)
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CREATIVE DIRECTOR’S NOTE:
Womens’ timepieces have really 
come into their own the last few 
years, and there are some tempting 
choices here. That said, the best 
advice I ever received about buying 
gifts for my wife was to get her 
exactly what she asked for. Show 
her these, then do what you’re told. 
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All the 
Time 
in the 
World
BECAUSE THE 
SWISS AREN’T THE 
ONLY ONES WORTH 
WATCHING
By  Jeremy  Freed

Who makes the world’s 
best watches? That 
depends entirely on 

who you ask. The Swiss are 
renowned for their mechan-
ical movements and the 
Japanese have a lock on high-
tech quartz. But they’re by no 
means the only players in the 
game. In fact, there’s a whole 
world of watches out there 
worthy of a place under your 
shirtsleeve.

USA
Remember when 
Americans used to 
make things? Uncle 
Sam churned out 
millions of timepieces 
from the mid-1800s 
well into the 20th 
century. As ownership 
moved overseas, so 
did production, and 
the numbers of true 
made-in-America 
timepieces dwindled. 
In the last couple of 
decades, however, 
small-scale watch-
makers have begun 
to create a range of 
innovative designs.

DEVON
Devon’s eye-catching 
Tread, which uses a 
rotating belt to display the 
time, was released in 2010. 
This brand gets by on its 
unusual looks and equally 
innovative hybrid elec-
tro-mechanical movement.

KOBOLD
Contemporary aesthetics, 
American-made compo-
nents and the endorse-
ment of modern-day 
explorers have earned this 
Pennsylvania-based brand 
a reputation for toughness 
and reliability.

RGM
This atelier has been 
putting its own movements 
into a line of handsome 
watches since 1992 — 
including the world’s first 
American-made tourbillon.

SWITZERLAND
After cornering the 
global watch market 
following WWII, the 
Swiss wasted no time 
becoming the best in 
the world at making 
mechanical time-
pieces. While things 
slowed down tremen-
dously in the 1970s and 
’80s with the advent 
of quartz movements, 
a focus on luxury and 
craftsmanship has 
helped Switzerland 
regain its position as a 
global leader. 

ROLEX
A combination of mar-
keting genius, timeless 
design and technological 
innovation helped Rolex 
produce some of today’s 
most coveted watches. 
Their success is even more 
noteworthy considering 
they were founded in 1908 
— more than century after 
many of their competitors.

PATEK PHILIPPE
People regularly pay astro-
nomical sums for watches 
by this independent atelier 
known for superb crafts-
manship and elegant de-
sign — $24 million dollars 
is the current record. The 
reason would make sense 
to anyone who has bought 
a diamond engagement 
ring they couldn’t quite 
afford: because they’re 
beautiful and because 
people want them. 

TISSOT
A prime example of a 
company that changed 
with the times while 
keeping sight of their past. 
This giant brand produces 
countless models from her-
itage-inspired mechanical 
pieces to solar-powered 
touchscreens. 
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GERMANY
Most German watch-
making happens in 
the small Saxon town 
of Glashütte, where 
a handful of brands 
exert a mechanical 
prowess second only 
to the Swiss.

A LANGE & SÖHNE
This brand, founded in 
1845, is Germany’s answer 
to Patek. While owned by 
the Swiss Richemont group 
(one of the watch world’s 
two mega conglomer-
ates) they still produce 
everything in-house.

NOMOS
Combining old-world 
watchmaking with modern 
design, NOMOS produces 
a range of contempo-
rary pieces powered by 
in-house mechanical 
movements.

TUTIMA
A Glashütte watchmaker 
with almost a century 
of experience, Tutima 
is known primarily as a 
producer of high-quality 
aviation watches. 

JAPAN
The Japanese watch-
making tradition goes 
back to the late 1800s, 
but it really took off 
in the 1970s with the 
advent of quartz. Char-
acterized by sturdy, 
precise, non-mechan-
ical movements, the 
best Japanese watches 
remain synonymous 
with high-tech fea-
tures, contemporary 
design and reliability.

SEIKO
Since producing the first 
quartz wristwatch, the As-
tron, in 1969, this Japanese 
mainstay has focused on 
refining the technology 
(though they make some 
good mechanical move-
ments, too).

CITIZEN
A pioneer in precision 
quartz, Citizen gained 
renown for its invention of 
the Eco-Drive, a revolu-
tionary solar-powered 
movement. Their newest 
models use GPS technol-
ogy to keep accurate time 
anywhere on Earth.

ENGLAND
Although the Brits are 
more or less credited 
with inventing the 
modern watch, true 
English-made time-
pieces are as sparse 
these days as Prince 
William’s hair. These 
up-and-comers are 
keeping the tradition 
alive.

ROGER W SMITH
From a tiny workshop on 
the Isle of Man, this truly 
old-school operation cre-
ates a handful of exquisite 
timepieces each year, 
including a limited number 
of bespoke orders. The 
waiting list is years long.

BREMONT
With a foundation in 
aviation-inspired pieces, 
Bremont is a contemporary 
brand upholding the proud 
British tradition of building 
handsome, functional 
watches (even if a few 
of their components are 
actually Swiss).
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The Wrist Stays 
in the Picture
IN HOLLYWOOD, A WATCH IS THE ULTIMATE 
CHARACTER STATEMENT 
By  Jeremy  Freed

Most people don’t notice the watches in movies. They’re 
small, and not given a lot of screen time. But for actors 
and directors, those little things can hold the keys to a 

whole performance. A film’s art department will assemble 
them before the cameras roll, agonizing over each choice — 
often in consultation with the stars on whose wrists they’ll 
eventually (if briefly) sit. Here are some of the most impressive 
watches found in this season’s most important films, and how 
they got to be there. We bet you’ll start noticing now.  

THE MARTIAN, 2015
Watch companies often 
participate directly in the 
placement of watches in 
films, working with art 
departments and costume 
designers to select pieces, 
and even designing new 
ones. Hamilton does this 
more than most, with a 
credit in over 450 movies 
to date, including 2001: A 

spent a year working with 
prop master Noel Cowell 
and director Ridley Scott to 
find the perfect watch for the 
project. “Mark Watney is left 
behind on Mars, and has to 
survive on his own and create 
his own resources, therefore 
he needed a strong reliable 
watch that could withstand 
the dangerous situations 
he’d encounter.” Hamilton’s 
BelowZero is designed for 
deep sea exploration, not 
interplanetary travel, but 
its black-on-black colour 
scheme looks impressively 
futuristic, and its chunky 
46mm case makes it easily 
wearable with a space suit — 
the perfect timepiece for the 
man of tomorrow. 

LEGEND, 2015
Ronnie and Reggie Kray, two 
of Britain’s most notorious 
gangsters, terrorized East 
London for over a decade, 
running nightclubs and 
protection rackets, in-
timidating their enemies 
and stymying the law. For 
a period biopic like this 
month’s Legend — which 

Space Odyssey and last year’s 
Interstellar. This fall, the 
wise-cracking astronaut 
Mark Watney, played by Matt 
Damon in The Martian, was 
alone on the red planet sport-
ing a Hamilton BelowZero. 
“They needed a large size 
watch with a strong charac-
ter that would represent a 
survivor,” says Sylvain Dolla, 
Hamilton’s CEO, whose team 

charts the Kray’s rise and fall 
— historical accuracy is vital, 
and extends down to the 
finest detail. Watches were 
no exception. Ronnie and 
Reggie, played in tandem by 
Tom Hardy, were celebrities 
of London’s swinging ’60s, 
mingling with Sinatra and 
Judy Garland. Tasked with 
creating the look of the film’s 
sets and props, production 
designer Tom Conroy was 
fortunate enough to have an 
inside connection. “We were 
able to get access to some 
family photographs from the 
extended Kray family,” he 
says. The Krays' timepieces, 
however, remained elusive. 
“In a lot of the photographs 
you get a tantalizing glimpse 
of a watch, but sometimes it 
might be covered over by the 
way the suit falls.” Conroy 
and his team scoured London 
for every existing shot of 
Ronnie and Reggie, and when 
those turned up little addi-
tional detail, they pored over 
other period photographs for 
clues. Sourcing from various 
antiques dealers and period 
watch specialists, Conroy 
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took his best guess and let 
Tom Hardy’s intuition take it 
from there. From 25 options, 
Hardy chose a Bentima Star 
for Reggie — slim, elegant, 
Swiss timepiece becoming of 
a savvy gangster with aspi-
rations of class. For Ronnie, 
Hardy picked out a Josmar, 
a chunkier sport watch to fit 
a psychopath in a suit. These 
choices are among 10,000 
details in the film, each a 
product of research and 
imagination, each one telling 
a story.

THE BIG SHORT, 2015
This film, which stars Brad 
Pitt, Ryan Gosling, Christian 
Bale and Steve Carell as Wall 
Street traders betting against 
the banks ahead of the 2008 
financial meltdown, was 
based on a true story. Prop 
master Mychael Bates was 
tasked with selecting time-
pieces. While it would have 
been possible to find out ex-
actly what watches the men 
portrayed in the film actually 
wore — since they’re still 
around — he chose, instead, 
to select pieces that spoke to 

each character’s personality. 
“The timepieces chosen for 
the main characters reflected 
their intensity and lifestyle,” 
says Bates. For Ryan Gosling, 
who plays a bold, cocky and 
self-assured stock trader, he 
chose an IWC. “It’s fierce, 
dark and striking. Very much 
like his character.” Steve 
Carell, a self-absorbed fi-
nancial wiz, wore a stainless 
blackface Rolex. “Simple, as 
well as a statement of wealth 
and taste,” says Bates. Brad 
Pitt, who plays a retired 
trader from the NYSE, wore 
a Breitling Emergency II — 
the watchmaker’s famous 
timepiece fit with a built-in 
locator beacon. “He was a 
neurotic, germ-fearing mad 
scientist of sorts with issues 
about the demise of the bank-
ing system,” the prop master 
says, adding that he created a 
custom hemp-fibre band for 
the watch. It’s a detail almost 
no one would notice. Despite 
that — or perhaps because of 
it — Bates is especially proud 
of it. “It really defined the 
character,” he says.

T H E  L A DY K I L L E R S 
( 1 9 5 5 )
A luckless gang of thieves attempt 
to carry out the perfect crime with 
the help of a batty old lady. Not 
everything goes to plan, but Alec 
Guinness’ Tissot Triple Register 
Chronograph times the heist with 
Swiss precision.

T H E  PA RTY  ( 1 9 6 8 ) 
The story of a failed actor who 
gets accidentally invited to a big 
Hollywood party, Peter Sellers’ 
bumbling hero seals his fate in 
the industry by wearing his diving 
watch in an 1878 period movie, 
then blowing up the set.

C O M M A N D O  ( 1 9 8 5 )
With the help of a sassy flight 
attendant — and the countdown 
timer on his trusty Seiko H558 — 
the future governor of California 
saves Sam from Who’s the Boss  
from the guy who plays Wez in The 
Road Warrior. And not a minute 
too soon.

G L E NG A R RY  G L E N 
R O S S  ( 1 9 92)
Alec Baldwin breaks down the 
secrets of success for Ed Harris 
and Jack Lemmon while waving 
his gold Rolex Datejust in their 
faces. Rule number one: Always Be 
Closing.

P U L P  F I C T I O N 
( 1 9 94 )
Christopher Walken is in top form 
as he tells the — ahem — uncom-
fortable story of keeping Bruce 
Willis’ grandfather’s gold Lancet 
watch safe through the Vietnam 
War. 

D R I V E  ( 2 0 1 1)
Between the scorpion jacket, the 
toothpick and the cool leather 
driving gloves, Ryan Gosling’s 
Driver is a man who knows how 
to accessorize. Likewise, his gold 
Patek Philippe is the perfect com-
bination of business tool and style 
statement.

BEST SUPPORTING TIMEPIECE
THESE WATCHES WERE READY FOR THEIR CLOSE-UP


